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The Secret Weapon Every Local 03
Business Needs (But Isn't Using Yet)

In 2025, the most underrated tool in
your marketing arsenal isn’t flashy or
complicated—it’s SMS marketing, and
it's time to pay attention. SMS delivers
what other channels struggle with:
instant access to your audience. With open rates averaging
over 90%, email and social media just can't compete. Explore
why SMS marketing is your secret weapon for 2025—and

how to start using it today.

As the new year kicks off, what worked
in 2024 might not pack the same
punch in 2025. So, how do you stay
ahead of the competition? You lean
into the trends shaping the future of
local marketing. Here are the top 2025 marketing trends that
local businesses can't afford to ignore—and how to make
them work for you.

Marketing Trends Every Local
Business Must Know

Al-Powered Marketing: Practical Tools ]3
Every Local Business Needs in 2025

Artificial intelligence isn't just a buzz-
word—it’s a practical tool reshaping
how local businesses connect with
customers. In 2025, Al isn’t about re-
placing humans—it's about working
smarter, automating repetitive tasks, and creating more
meaningful customer experiences. Here’s how you can use
Al to transform your business, along with the tools that
make it happen.

The Local SEO Checklist 2025: What ]7
Every Business Needs to Do Now

If your business relies on foot traffic or
local leads, nailing your local SEO strat-
egy is no longer optional; it's essential.
This year, it's all about visibility. With
voice search, mobile optimization, and
Google’s latest updates shaping the landscape, it's time to
refine your approach. Here’s the ultimate local SEO checklist
to ensure your business stands out in 2025.
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Welcome to

"Coachable Moments"

by Maximize GPS Academy, where
we bring small business owners like
you the smartest digital marketing
strategies to save time and boost
efficiency. Lead by Chrissanne Long,
CEO of Maximize Digital Media, our
digital magazine zeroes in on
innovative marketing techniques
that attract more clients with less
hassle. We're dedicated to helping
you focus your efforts where they
count: on growing your business
confidently and effectively. Get ready
for a curated selection of the latest
trends, tools, and tactics specifically

for local businesses. (

Here's to your success!

- Chrissanne Long,
CEQ, Maximize Digital Media

Maximize GPS, your gateway to
success in marketing and sales.
As small business experts, we
specialize in innovative,
cost-effective strategies that
drive real results. Join hundreds
of small businesses already
growing and scaling with ease.

Discover how at MaximizeGPS.com
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Every Local Business Needs
(But Isn’t Using Yet

Every year, businesses chase the latest marketing trends, but few
realize the power of a strategy that's been hiding in plain sight. In
2025, the most underrated tool in your marketing arsenal isn't flashy
or complicated—it's SMS marketing, and it's time to pay attention.

Why SMS? Because it delivers what other channels struggle with:
instant, direct access to your audience. And with open rates averag-
ing over 90%, it's the kind of connection that email and social media
just can't compete with.

The beauty of SMS marketing lies in its simplicity. Unlike algorithms
and ad bidding wars, SMS cuts through the clutter, delivering your
message where it matters most—straight to your customers’ pock-
ets.

Let's explore why SMS marketing is your secret weapon for 2025—
and how to start using it today.



The Numbers Speak for Themselves

Think about this: When was the last time you ignored a text message? Chances are, it was rare. That's

why SMS marketing works so well—it lands directly in front of your audience and grabs their atten-
tion immediately.

Here's why SMS is dominating in 2025:

&/ Unmatched Open Rates: Over 907% of texts are read within 3 minutes of being received.

@ Incredible ROI: SMS campaigns often cost a fraction of what you'd spend on PPC or paid social
media ads.

@ Short and Sweet: Text messages are quick, making them perfect for flash sales, appointment
reminders, and updates.

Why 2025 Is the Perfect Time to Start

SMS marketing isn't new, but it's been quietly evolving into a must-have tool for small businesses.

Advances in automation and personalization make it easier than ever to send the right message at
the right time.

Even better, consumers are now accustomed to receiving texts from businesses—when it's done
well. The key is delivering value, not spam.



How to Get Started With SMS Marketing

Ready to give SMS a try? Here's what you need to do:

1. Build Your List

(/) Add a phone number field to your website forms.
(v Offer an incentive (like a small discount) to encourage sign-ups.

2. Choose the Right Platform

Here are some of the top SMS platforms for local businesses in 2025:

‘*’ EZ Texting: User-friendly with templates for promotions and reminders.

v) SimpleTexting: Offers advanced features like segmentation and analytics.

) Twilio: Ideal for tech-savvy businesses with customizable options and API integrations.
v

Vv

! Podium: Combines SMS with reputation management and payment tools.
I Attentive: Excellent for e-commerce businesses with personalized automation options

3. Follow the Rules

& Always get permission before sending texts.

(/) Keep messages concise and relevant to avoid annoying your audience.
4. Track Your Results

(/) Monitor metrics like click-through rates and customer responses to see what's working.



What Gan You Do With

SMS Marketing?

The beauty of SMS lies in its versatility. Whether you're look-
Ing to increase sales, boost customer retention, or improve
communication, this tool can handle it all. Here are a few
ways local businesses are using SMS marketing effectively:

[ B R e T R e 1 e i T BH Got a last-minute deal? Text

your audience and watch them show up in droves.

Example: A restaurant sends out a text at 4 PM offering a
dinner discount for the same night.

Reduce no-shows and keep

your schedule full with automated reminders.

Example: A hair salon texts clients 24 hours before their ap-
pointment with a confirmation link.

L E N A el et Reward your best customers with exclu-
sive perks and updates.

Example: A retail store offers a “text club’ for VIP discounts
and early product announcements.

Hi Chris! Thanks for comingin for
your semi-annual teeth cleaning
program, we loved seeing you.
We'd really appreciate if you left
us a review on Google. Click on
our profile below

#~  DENTALCENTER
4.9

Tap here to review

Yes, for sure. | will do this right
away. You all do great work.

...just left you 5 stars!

A e e tH Drive attendance for local events or grand openings.

Example: A gym sends a text promoting a free community fitness class.

Your Secret Weapon Awaits

In a world where inboxes are cluttered and social media algorithms are unpredictable, SMS
marketing is the direct, reliable solution that local businesses need in 2025. It's personal,

cost-effective, and—most importantly—it works.

Don't let this opportunity pass you by. Start building your SMS strategy today and see how

it transforms your business this year.
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As the new year kicks off, local businesses face an ever-evolving marketing landscape. What
worked in 2024 might not pack the same punch in 2025. So, how do you stay ahead of the
competition, attract more customers, and grow your revenue this year?

You lean into the trends shaping the future of local marketing.

Here are the top 2025 marketing trends that local businesses can't afford to ignore—and how
to make them work for you.
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1 Hyperlocal Marketing Takes Center Stage

i
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In 2025, customers are looking for businesses that feel connected to their community. Hyper-
local marketing—targeting customers within a specific geographic area—has never been more
powerful.

What you can do:

€ Use Google Business Profile to post weekly updates about local events, specials,
Or services.

. Incorporate geotargeted ads on platforms like Facebook and Google to focus on your
immediate area.

. Partner with local businesses to co-host events or run cross-promotions, boosting
visibility within your community.

Hyperlocal strategies don't just increase foot traffic—they build loyalty by showing customers
youTe an active part of their neighborhood.

~"NifTools Revolutionize Marketing

Artificial intelligence i1s no longer reserved for big corporations. In 2025, small businesses can
use Al to streamline their marketing, from automating tasks to crafting highly personalized cam-
paigns.

Practical applications:

€@ Al chatbots can handle customer inquiries 24/7, saving time and improving
response rates.

. Tools like Jasper and ChatGPT can help create blog posts, social media captions, and
email campaigns quickly.

. Use Al-driven analytics tools to gain insights into customer behavior and tweak your
marketing accordingly.

The best part? These tools are more affordable and user-friendly than ever before.



If you're not using video In your marketing, youre leaving money on the table. In 2025, video
content continues to dominate social media platforms like TikTok, Instagram, and YouTube.

How to get started:

. Create short, engaging videos showcasing your products or services.
. Highlight customer testimonials in video format—they're more impactful than

written reviews.
€ Co live on Facebook or Instagram to share behind-the-scenes moments or

answer customer questions in real time.

The key is authenticity. Your audience wants to see the real you, not a polished commercial.

In 2025, generic marketing messages won't cut it. Customers expect tailored experiences that
make them feel valued.

Ways to personalize:

. Use email segmentation to send targeted messages based on customer preferences or

purchase history.
Include the recipient’'s name and personalized recommendations in your emails.

€@ Create custom offers or promotions for loyal customers.

Personalization isn't just a buzzword—it's a way to stand out in a crowded marketplace.



With increasing privacy regulations and the decline of third-party cookies, businesses need to
prioritize first-party data—information they collect directly from customers.

How to adapt:

4 Focus on building your email list through exclusive offers or discounts.
€ Encourage customers to create accounts on your website for faster checkout or

special rewards.
Use surveys or feedback forms to gather valuable insights about your audience.

Owning your customer data gives you a competitive edge and ensures your marketing remains
effective.

Today's customers care about sustainability—and they're more likely to support businesses that
align with their values.

What you can do:

O Highlight eco-friendly practices in your marketing, such as using sustainable

materials or supporting green initiatives.
. Run campaigns around “giving back” to the community or local charities.

€ Use digital overprint marketing to reduce paper waste.

A commitment to sustainability can attract socially conscious customers and build a positive
brand reputation.



With the rise of smart speakers and voice assistants, optimizing for voice search is no longer op-
tional. In 2025, more customers are asking, "Where's the best pizza near me?” instead of typing it
out.

How to optimize:
@ Usc conversational language in your website content and FAQs.
@ rocus on long-tail keywords that reflect how people speak.

€ Ensure your Google Business Profile is complete and up-to-date.

The more accessible your business is through voice search, the easier it is for customers to find
you.

The key to thriving in 2025 s staying adaptable. By embracing these trends—hyperlocal market-
ing, Al tools, personalized campaigns, and more—you'll be positioning your business for success
in an ever-changing world.

Which trend will you tackle first? Start small, measure your results, and watch your business grow
in 2025.



POSITIONING YOUR BUSINESS
IN FRONT OF YOUR CUSTOMERS
DOESN'T HAVE TO BE A HEADACHE!

Boosting your online visibility will result in
more traffic, phone calls and emails!

v LOGAL SEARCH v SOCGIAL MEDIA MARKETING + CONSULTING

v EMAIL MARKETING " RESPONSIVE WEBSITE v & MORE!

Call us: 863-323-8844
Visit our website: MaximzeDigital.com
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rtificial intelligence isn't just a buzzword—it's a practical tool re-

shaping how local businesses connect with customers, save time,
and grow smarter. You don't need a tech team or a massive budget to
benefit from Al Today's tools are intuitive, affordable, and designed to fit
the needs of businesses like yours.

In 2025, Al isn't about replacing humans—it's about working smarter, au-
tomating repetitive tasks, and creating more meaningful customer ex-
periences. Here's how you can use Al to transform your business, along
with the tools that make it happen.



1. CREATE GONTENT THAT STANDS OUT IN MINUTES

Content creation has long been one of the most
time-consuming parts of marketing. Al tools like
Jasper, Writesonic, and Frase are changing
the game by helping local businesses generate
engaging content in a fraction of the time.

Imagine running a local coffee shop and need-
Ing to promote your seasonal latte. Instead of
spending an hour crafting the perfect Instagram
caption, you type a quick prompt into Jasper:

“Write a fun, conversational post about our new
caramel apple latte.” In seconds, you'll have a
polished post ready to go.

These tools don't just save time—they help en-
sure your messaging 1s consistent and tailored
to your audience. With built-in optimization fea-
tures, they can even suggest keywords to boost
your SEO or hashtags to increase social media
visibility.

R e

2. AUTOMATE TASKS THAT DRAIN YOUR DAY

The day-to-day operations of a business can
feel like a juggling act, but Al tools can help you
streamline processes and reclaim valuable hours.

Appointment Scheduling: Platforms like
Calendly let customers book services directly
through your website, complete with automat-
ed reminders to reduce no-shows.



Customer Follow-Ups: Tools like Follow Up
Boss or Pipedrive send personalized messages
to clients, ensuring no opportunity slips through
the cracks.

Workflow Automation: Apps like Zapier con-
nect your tools, automating repetitive tasks like

syncing data between platforms or sending fol-
low-up emails.

For example, a local fitness studio can use auto-
mation to confirm bookings, remind members
about upcoming classes, and follow up after
missed sessions—all without lifting a finger.

QR ek

3. UNLOGK GUSTOMER INSIGHTS THAT DRIVE BETTER DEGISIONS

Data-driven decision-making isn't just for large
corporations. Al-powered analytics platforms
like HubSpot, Zoho CRM, and Looker Studio
help local businesses uncover patterns in cus-
tomer behavior that might otherwise go unno-
ticed.

Picture this: A neighborhood bakery notices
that their highest sales come on weekends but
dips midweek. By analyzing their Al dashboard,

they can identify the trend and launch targeted
promotions for Wednesday specials to increase
foot traffic.

These tools also allow you to track customer
preferences, purchase history, and engagement
metrics, so you can deliver the right message at
the right time. For example, if a customer fre-
quently orders gluten-free products, your sys-
tem can flag them for a personalized promotion
on new gluten-free offerings.




4. ENHANGE CUSTOMER COMMUNICATION
WITHOUT LOSING THE HUMAN TOUGH

Al chatbots have come a long way from their early days of clunky,
scripted responses. Modern options like Tidio, Drift, and Live-
Person offer conversational Al that feels natural while han-
dling common inquiries 24/7

For example, a pet grooming business could use a

chatbot to answer FAQs, such as pricing

or avallablity, while ensuring customers

with complex questions are seamless-
ly connected to a live team member.

However, the key to successful Al im-

plementation is balance. Customers value

speed and efficiency, but they also want to feel seen
and heard. Using Al for routine tasks frees up your
team to focus on high-value interactions that require
a personal touch.

9. BOOST YOUR EFFICIENGY WITHOUT BREAKING THE BANK

One of the biggest misconceptions about Al is that it's expensive or complicated. The truth is, many
of the best tools are budget-friendly and designed for ease of use.

Jasper Calendly
Frase Zapier
Writesonic fub
 BESTFORANALYTICS:
Looker Tidio
ZOHO CRM Drift
HubSpot LivePerson

Most of these platforms offer tiered pricing, allowing you to start small and scale as your needs
grow.

START TODAY, SUCGEED TOMORROW

Al isn't just a passing trend—it's a powerful ally for local businesses ready to adapt and thrive. From
content creation to customer insights, the tools are out there to help you work smarter, not harder.

The only question left is this: How soon can you get started?






Stand out on
Google with a free
Business Profile

1. Optimize Your Google Business
Profile (GBP) for the Latest Features

Google Business Profile remains the foundation
of local SEO success, and Google continues to
enhance its functionality. If you haven't updat-
ed your profile recently, youre missing out on
valuable traffic.

Keep Your Information Accurate and Up-to-
Date- Ensure that your business name, address,
phone number, and operating hours are cur-
rent. Mismatched details across platforms can
hurt your rankings.

Take Advantage of New Features - Google
now allows businesses to showcase products,
highlight sustainability practices, and post up-
dates. Use these features to stand out in local
search results.

Use Photos and Videos Strategically - Upload
high-quality visuals to your profile regularly.
Businesses with fresh media content are more
likely to attract clicks.

ip: Google
Pro Tip: Treat your .
Business profile like a social

media page.

Weekly updates with posts,
promotions, of community

news signal to Google -and

potential customers-that

your business is active and

engdged.

2. Leverage Voice Search and
Long-Tail Keywords

Voice search is on the rise, with more custom-
ers using smart speakers and mobile devices to
ask questions like, “Where's the best pizza near
me?" Optimizing for this trend is crucial.

Focus on Natural, Conversational Phrases
- Think about how people speak when asking
guestions and incorporate those phrases into
your content. For example, instead of "pizza
restaurant,” use “Who delivers the best pizza in
[City]?"



Optimize for Local Questions - Add an FAQ
section to your website that answers common
customer queries, like ‘Do you offer curbside
pickup?”

Embrace Long-Tail Keywords - These are
more specific search terms, often tied to intent.
For example, instead of targeting ‘dentist,” focus
on “affordable family dentist in [City].”

¢

Pro Tip: Use tools like ,
AnswerThePublic or Google’s

People Also Ask section 1o
discover trending questions
in your industry.

3. Master the Art of Generating
Customer Reviews

Reviews have become the lifeblood of local SEQ,
influencing both rankings and consumer trust.
But don't leave reviews to chance—make them
part of your strategy.

Ask for Reviews Consistently - Train your team
to ask for reviews after positive interactions. You
can also include a polite request in follow-up
emails or text messages.

Respond to All Reviews - Thank customers for
positive feedback, and address negative reviews
professionally. Showing you care about custom-
er experiences builds trust.

Use Review Generation Tools - Platforms like
Feedback Funnel or BirdEye simplify the process
of collecting reviews across Google, Facebook,
and Yelp.
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4. Build Authority Through
Local Backlinks

Local backlinks signal to search engines that
your business is trusted within your community.
The more high-quality links you have from local
organizations, the better your chances of rank-
ing higher.

Partner with Local Organizations - Sponsor
events, collaborate with nonprofits, or partner
with neighboring businesses to earn backlinks
from their websites.

Get Listed in Local Directories - Ensure your
business is listed in reputable directories like
Chamber of Commerce sites or industry-specif-
1c platforms.

Leverage Press Opportunities - Reach out to
local news outlets with story ideas or announce-
ments. A feature in a community newspaper of-
ten comes with valuable backlinks.

¢

Pro Tip: Avoid spammy
backlinks. Google prioritizes

quality over quantity, so focus
on meaningful connections.

5. Embrace Mobhile Optimization

Over 60% of local searches come from mo-
bile devices, making mobile-friendly websites a
must. If your site doesn't load quickly or display
properly on a phone, you risk losing potential
customers.

Prioritize Speed - Compress images, minimize
code, and use caching to ensure your site loads
in under three seconds.

Use Responsive Design- Your website should
adapt seamlessly to any screen size, from smart-
phones to tablets.

Add Click-to-Call Buttons - Make it easy for
mobile users to contact you directly by adding
prominent click-to-call buttons on your home-
page and contact pages.

.

Pro Tip: Test your site using
Goog/g S Mobi/e—Friend/y Test
tool to Identify and fix an y

issues.



Pro Tip: Use your content to
answer the questions your
customers are asking right
now—whether it's about sea-
sonal services or local trends.



Boost your online revenue by 30% (or more) in as little as 7 days with
our proven marketing strategies for local businesses.

Reserve your FREE Q&A Session today to get honest answers and
straightforward advice from local business marketing experts.

Call Us: 863-323-8844

Visit: MaximizeDigital.com



https://maximizedigital.com



